Telling the Story 





20 Minutes

Start out by describing the background about the Telling the Society Story initiative.

Throughout our more than 90 year history, the American Cancer Society has been successful in developing high brand recognition, despite a low understanding of precisely what the Society does. This low level of understanding directly affects our ability to save lives, help people in need, and empower everyone to fight cancer. We need to increase public awareness of what the American Cancer Society does in order to achieve our goals. The more people know and understand about the Society, the more they will want to get involved.

Have the participants’ close their eyes while you describe the following places or situations, then ask them what they were able to “see” as you were talking.

· Daffodils in a green vase sitting in the sun
· A furry gray kitten playing with a ball of red yarn
· Two-hundred smiling cancer survivors in purple T-shirts
· (Make up any of your own)

Telling stories that put a face and a person with the facts is the best way to make a connection and motivate people to take action. That is the theory behind the Society’s Telling the Story initiative.  Stories can help the Society communicate three main points:

1. The American Cancer Society is saving lives in every community.

2. The American Cancer Society is helping those touched by cancer in every community.

3. The American Cancer Society is empowering people to fight back against cancer in every community.

Here’s an example of how stories can bring to life the work of the Society in the communities we serve:
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Play one of these two videos: 

Tell Your Story video, code #9621.09

or

Short Stories video, code # 9621.10
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Now that you’ve started to build your story and get comfortable with the content, it is now time to write out your complete story or illustrate it through drawing a picture. Handout the Story Development worksheet and ask the participants to record their story on a Picture My Story worksheet. Writing their story will help them further develop and remember their story.

When they are done, encourage them to hang their story on the wall so others can view. After the raining, the forms can be collected and used in various ways: they could be posted at the next meeting/training for everyone to view (this would help with recognition and motivation, especially with Relay) or they can be entered into the Story Bank or given to the Communications Department in order to further develop them for newsletters, media opportunities, etc.




� EMBED AcroExch.Document.7  ���








1

[image: image3.emf]_1320653100.pdf


Story Development Worksheet


Now that you’ve learned the skills of “selling hope,” it’s time to begin to tell your story.


Using your personal story is one way to help people understand the Society’s impact. This worksheet helps
provide a foundation for building your story and will help you begin to develop your story in a way that is the
most meaningful, effective, and relates back to the three key benefits: saving lives, helping people, and
empowering people. 


Using what you learned in module three about features vs. benefits, take a couple of minutes to complete the
worksheet on the following page that will help you begin to form your personal story. All stories are important
and valid even if they do not relate directly back to the Society. The examples below will help guide you
through this activity based on whether or not your story has a direct connection to the Society. You’ll have
the opportunity to completely flesh out and document your story in the next module.


Sample Worksheet with Examples


1st Step


Think about how cancer


has touched your life or


the life of someone you


care about.


Insert details below.


My aunt Jane was 


diagnosed with breast


cancer in the summer 


of 2003. 


My uncle died of lung


cancer when I was


young.


2nd Step: Features


List the ways the Society


helped during this time.


Or, if they didn’t, in


what ways could they


have?


Cancer.org, 800#, and
Reach to Recovery®


Quitline®, Great


American Smokeout®


3rd Step: Benefits


How would you translate


the list of “features” into


“benefits”? In other words,


how did the Society make a


difference?


Family members used
cancer.org during her chemo
treatment to get recipes so
they were able to make
foods that helped her feel
healthy and gave her energy. 


My aunt was visited by a
Reach to Recovery volunteer
who was able to answer her
questions with first-hand
experience so she had a 
better sense of what to
expect during and after her
treatment.


The Society could have
helped him stop smoking
through the Quitline or the
Smokeout. By quitting smok-
ing earlier, he may not have
developed lung cancer and
would still be alive today to
see his grandchildren.


4th Step


Which of the three 


key benefit(s) – saving


lives, helping people, or


empowering people –


were highlighted in


the previous column?


Helping people &


empowering people


Saving lives
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